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Designing and delivering a pilot of an
advanced services offering

Maria Krasilowez, Managing Director, Tetra
Pak South Eastern Europe
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What does the future look like for advanced
services?

Sarah Nicastro, Creator, Future of Field Service &
Host of the Future of Field Service Podcast

Start with the customer: Understanding
customer needs, developing and testing value
propositions

Greg Parker, Services Director, Thermo King

STANDHOLDERS AT
THEIR STANDS

EXHIBITION VIEWING




16:00

INDUSTRY BAROMETER

Advanced Services for Business Resilience:
Results of the Manufacturers’ Alliance for
Productivity and Innovation survey and
discussion on organisational resilience

Professor Tim Baines, Director, The Advanced
Services Group

David Beckoff, VP Product Development & Insights,
MAPI
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AUDITORIUM 1 AUDITORIUM 2 EXHIBITION HALL

09:00
The Xerox servitization journey 2000-2020:
How Xerox successfully climbed the

services staircase and transformed
customers’ operations

Tim P Pearce, Former Global Programme
Manager, Global Services, Xerox

SERVICES LEADER
KEYNOTE

11:00 BREAK

11:15 A demonstration of the range of tools, models
and frameworks available to help progress the
services journey. Including: Business models for
advanced services, customer segmentation,
value networks, and designing products for
service.

Dr Dan Andrews

Dr Kawal Kapoor 12:00 BREAK
Dr Parikshit Naik

lan Machan, Commercial Director

The Advanced Services Group, Aston Business
School

TOOLS AND TECHNIQUES




Stefano Butti, Founder & CEO, Servitly

KEYNOTE

Antony Bourne, SVP, IFS Industries
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KEYNOTE

Capturing revenue from advanced services

Lee Thompson, Head of Pay-Per-Use
Solutions, Europe and Australasia, DLL

KEYNOTE

Kevin Geraghty, CEO & Co-Founder,
Blueprint AMS
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Virtual Event

WEDNESDAY 16 SEPTEMBER 2020

AUDITORIUM 1 AUDITORIUM 2 EXHIBITION HALL
08:00 STALLHOLDERS AT
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10:15 Servitization 101: The Advanced Services

10:45 BREAK

11:00

THOUGHT
LEADERS
KEYNOTE

ROUNDTABLE

Transformation Journey Professor Tim Baines
The Advanced Services Group

Creating a vision for services

EXPLORE HOW TO REPRESENT AND EXPLAIN A
VISION FOR SERVICES GROWTH

Kevin Geraghty, CEO & Co-Founder, Blueprint AMS
Ron Giuntini, Co-Founder, Blueprint AMS
Peter Bruch, MD & Co-Owner, AE Aerospace
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Financing advanced services
BRING YOUR QUESTIONS FOR THE EXPERTS

Lee Thompson, Head of Pay-Per-Use Solutions, Europe &
Australasia, DLL

Further panellists TBC
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12:00 LUNCH LUNCH STANDHOLDERS AT

THEIR STANDS

13:00 Kate Rattigan
Product Manager — Connected Services, Domino Printing
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13:30 " . w Piloting and testing an advanced services value proposition
o i 5 Craig Bruns
E E E VP — Customer Support, Crown Equipment Corporation EXLBIIGEMENNG
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14:00 Developing the customer value proposition The services transformation journey

DELVE INTO TWO CASE STUDIES OF HOW EXAMINE THE SERVICES TRANSFORMATION

- MANUFACTURERS HAVE WORKED TO UNDERSTAND - ROADMAP AND HOW TO APPLY IT TO HELP YOU ON

é-i CUSTOMER PAINS & GAINS AND DEVELOPED A VALUE é-i YOUR SERVCIES JOURNEY
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Corporation
Stefano Butti, Founder & CEO, Servitly L
Lee Cassidy, CEO, Tactile Technology P

15:00 EXHIBITION CLOSES

15:15 Antony Bourne, SVP, IFS Industries

David Willets, Commercial Director, Baxi Heating

SPONSOR
KEYNOTE

15:35 Andy Harrison, Engineering Associate Fellow, Rolls-Royce

SERVICES
LEADER
KEYNOTE




16:00

16:50

ROUNDTABLE

Design for Services

TALK TO TWO LEADING MANUFACTURERS YOUR
QUESTIONS ABOUT INCREASING PRODUCT RELIABILITY
WHILE REDUCING TOTAL COST OF OWNERSHIP

Andy Harrison, Engineering Associate Fellow, Rolls-Royce
Alex Bill, Head of Operations, Finning CAT

ROUNDTABLE

Leadership and compelling stories for services

FIND OUT HOW POWERFUL STORTELLING TECHNIQUES
CAN HELP YOU LEAD CHANGE

Dawn Smiley, Operations Director Workplace Technology Ltd
Antony Bourne, SVP, IFS Industries

Warren Spiers, MD, Spiers Engineering Safety

Peter Bruch, MD and Co-Owner, AE Aerospace

Dr Dan Andrews, The Advanced Services Group




